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The LISTENER® is a powerful hearing aid, with its 

‘ more than 187 high quality, precision parts 
\ completely self-contained within a pair of 
smartly styled eyeglasses. It has three 
\ transistors, two transformers, a special electronic circuit, 
\ and complete volume control. If the LISTENER 
\ offered no other features, it would still 
\ revolutionize the industry—for the LISTENER restores 
‘ hearing to those “too proud” to wear a hearing aid. 


\ THE LISTENER®-—the original and only complete 
hearing aid self-contained in a pair of glasses— 
\ NO BUTTONS, NO CORDS — just a thin, tiny, colorless 

tube leading directly into the ear; 
4 NO TALKING OVER THE EAR; HEARING AT EAR LEVEL. 









She Hears Through 
Her Glasses - 


With Confidence 


She Wears 
Her Hearing Aid- 
With Pride 


Here’s what hundreds of users are saying and writing 


about the amazing new LISTENER: 


“Never have I had such clear, comfortable hearing, 
without clothing acting as a baffle.” 


“I’ve worn a standard hearing aid for 17 years, 
and only NOW can I use a telephone 
without turning it upside down.” 


“At last I am free of cords, wires, and 
troublesome clothing noises.” 


“What a blessing ...not to fumble in 
my clothes to adjust volume.” 


“For the first time I dress as I like. I can even 
bare my manly chest at the beach.” 


Unsolicited letters like these come in every day— 
enthusiastic, unqualified, honest in their 
praise of Otarion’s LISTENER. - 
Newspapers, magazines, and journals throughout 
the country, sensing the exciting actuality of 
the LISTENER, are featuring stories to their readers. 
In fact, a leading picture magazine thought so highly of 
the LISTENER story, that they carried it as a 
full page Science feature in their JUNE 27 issue. 


A MILESTONE IN THE HEARING AID INDUSTRY! 


Write for information. 


* 
} or. 10H DOBBS FERRY, NEW YORK © Phone: Dobbs Ferry 3-6600 
the little ear “Creator of the original hearing glasses—THE LISTENER®” 














Thornton Zanoli 
Editorial Director 


The success of the Fourth Annual Meeting 
of the Society of Hearing Aid Audiologists shows 
that such meetings fill a vital need — a need 
upon which the future growth of the Society 

is securely based. 


The meeting was 

characterized by a dy- 

You Heat namic vitality — a spir- 
ited enthusiasm — as 

Vhhd... ideas were tossed back 
and forth, questions 

asked and answers given. 

There was a feeling in the air that here 
were people who had come — many from great 
distances — in order to acquire new knowledge, 
facts and methods in the field to which they are 
devoting their professional lives. And there 
was the feeling that — as these people returned 
to their offices — they would put into practice 
the things they had learned, helping the hard 
of hearing people with whom they come into 
contact. 

After the meeting was over, slips of paper 
were passed around for any comments and sug- 
gestions from the members. These notes were 
extremely valuable to the Program Committee, 
which has already begun to hold regular meet- 
ings to plan next year’s Annual Meeting — also 
to be held in Detroit. 


The Program Committee has some real 
surprises in store for S.H.A.A. members who 
attend next year’s meeting — surprises which 
may mark a milestone, not only in the Annual 
Meetings of the S.H.A.A., but as far as we 
know, in any convention of any organization 
anywhere! 

The dates for the next Annual Meeting 
will be announced in the next issue of Audecibel, 
scheduled for publication on September 1. You 
will have ample time to make plans to attend 
this meeting. 


THORNTON ZANOLLI 
President, S.H.A.A. 
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THE PURPOSE: AUDECIBEL is strictly an educational and professional journal, the purpose of 
which is to bring to the otologist, the hearing aid audiologist. and others interested in the field of hearing and audiology, author- 
itative articles, papers and data concerned with research, techniques, education and new developments in the field of treating and 
assisting the hard of hearing. 


THE GOAL: The Society of Hearing Aid Audiologists is dedicated to the goal of reaching and 
maintaining the highest possible ethical standards in the field of hearing aid audiology. AUDECIBEL is dedicated to the goal of 
rapport among all those concerned with the hard of hearing so that mutual and overlapping problems may be recognized and out- 
standing ideas, skills and experiences be shared for the greater benefit of all. You are urged to write in for details of how YOU 
may participate in and benefit by this worthwhile endeavor. 
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‘The Hearing Aid Audiologist 
aud the COMMUNITY 


by Robert Will, Director 
Detroit League for the Handicapped, Inc. 


Sometimes, when a group in 
a certain field band together to 
form a professional organiza- 
tion, it merely does so as a 
super-protective organization 
having a monetary, selfish 
motive behind it. They do it 
to give their various enter- 
prises a respectable front. All 
too often they forget that, as 
a professional organization, 
they have an obligation to the 
society in which they live. Too 
often they think of today and 
the dollar they will make, and 
“to the devil with tomorrow.” 


Not knowing your national 
activity, I cannot comment on 
it, but I can comment on the 
Detroit area. We are proud to 
work with the local members 
of the Society of Hearing Aid 
Audiologists. I sincerely be- 
lieve that there is mutual re- 
spect between our two activ- 
ities. No, we haven’t reached 
the ultimate in relationships; 
we haven’t made the fullest use 
we can of each others’ skills, 
but each year, together, we are 
broadening our horizons. Even- 
tually, we shall completely com- 
plement each other; each doing 
the job he is best qualified to 
do. 


I believe one of your objec- 
tives is to give the client ampli- 
fication in keeping with his 
needs. With most clients, this 
is sufficient — or is it? Some- 
how I believe that for a goodly 
number amplification is not 
enough to fill his needs. To- 
day in this highly specialized 
country of ours, we have a tend- 
ency to treat the individual like 
a mechanic treats a machine; 
we treat parts of him. A man 
has an allergy, so we treat the 
allergy; a man has a broken 
leg, so we set the broken leg; a 
man loses his arm, so we give 
him a hook; a man has a hear- 
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Text of a speech at the S.H.A.A. Annual Meeting on 

one of the most important problems facing the Hear- 

ing Aid Audiologlist: cooperation with social service 
agencies. 


ing loss, so we fit him with a 
hearing aid. 

If we do this, are we dealing 
with the man, or are we deal- 
ing with a part of the man? 
Are we looking at the total 
problem with all of its implica- 
tions, for the total person, if 
we just fit him with an aid? 
True, many of your clients, up- 
on evaluation by you, will need 
basically a well-fitted hearing 
aid, good follow-up, and pos- 
sibly no more. Some clients, 
however, will come to you with 
a progressive loss .... with 
deteriorating speech, with a 
reluctance to use an aid when 
needed, or, due to psychological 
involvements, will return after 
being properly fitted to com- 
plain of a “bum” fit and a poor 
aid. 

Generally speaking, I don’t 
believe that the average Certi- 
fied Hearing Aid Audiologist 
can afford to staff his office 
with enough depth to take care 
of the above situations. Any 
of the above situations might 
also lead to dissatisfied clients 
which in turn could be poor 
public relations for the Hear- 
ing Aid Audiologist involved. 
Many communities have serv- 
ices established which will hap- 
pily work with you on the above 
problems — and to your benefit. 


Of the Certified Hearing Aid 
Audiologists in Detroit we have 


many that work with us and 
use us as a constant place of re- 
ferral. The person with a pro- 
gressive loss is sent to us be- 
cause the Hearing Aid Audio- 
logist professionally realizes the 
possibility that a hearing aid 
will not always be sufficient. A 
day might come when the power 
of the aid alone will not provide 
an adequate means of compre- 
hension. We have cases on file 
now where the loss was pro- 
gressive and has become so 
severe that only very minimal 
hearing is left even with bet- 
ter transistor aids, yet these peo- 
ple, in many instances, have 
had a 20% increase is discrimi- 
nation after being in our lip 
reading classes one semester. 
If this referral was made by a 
Hearing Aid Audiologist, he 
would receive good advertising 
from this client, for the 20%, 
over and above what the hear- 
ing aid had given him, would 
also be attributed to the Hear- 
ing Aid Audiologist. 

Persons with deterioration of 
speech, due to loss of hearing, 
are also sent to us by our local 
Hearing Aid Audiologists. In 
our classes, we have doctors, 
lawyers, teachers, business men, 
etc., to whom speech is ex- 
tremely important. I remem- 
ber one case that was referred 


(See COMMUNITY next page) 
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| Community 


(Continued from previous page) 


to us who was a top consulting 
engineer for a company that in- 
stalled machinery in plants all 
over the country. This man’s 
speech was getting to the point 
where it was not understand- 
able. It was flat and run to- 
gether, with many syllables 
dropped completely. The man 
was becoming fearful of the 
loss of his job for it was neces- 
sary for him to be able to speak 
clearly because he met and 
worked with new people each 
week. Today, this man speaks 
again with inflection and in a 
very near normal manner. I 
know, personally, that the 
Hearing Aid Audiologist who 
referred him to us is receiving 
excellent publicity and  un- 
solicited clients. 


Using Our Services 

How about the case you run 
across that is just out shop- 
ping — who really needs an aid 
but who might never purchase 
one? This is the client that you 
should also refer to our type of 
service. You know that your 
determination of the case is ac- 
curate. You know that your 
aid will do the job better than 
any other aid, so to reinforce 
your judgment, you refer the 
case to our type of service. 
You call the caseworker, giv- 
ing him the case record, in- 
forming him of the person and 
the difficulties. You inform 
the caseworker that the client 
has been advised by you to come 
in and discuss his problems 
with us. The caseworker asks 
for your recommendations and 
other pertinent detailed in- 
formation. The client arrives 
and discusses his problem with 
the caseworker who is trained 
in dealing with such problems. 
The caseworker will encourage 
the individual to have our au- 
diologist give him an audio- 
metric test, both pure tone and 
speech, which, in almost all in- 
stances, agrees completely with 
the Certified Hearing Aid Au- 
diologist’s tests. A detailed ex- 
planation is made of the test 
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by our audiologist and the client 
is encouraged to return to the 
referral dealer for his fitting. 
This is a method of reinforc- 
ing what the Certified Hear- 
ing Aid Audiologist has re- 
ported, and, as we all know, by 
repetition one believes. 

For story purposes, though, 
let us assume that the individ- 
ual asks for a hearing aid selec- 
tion performed by us. Let us 
assume that we have not been 
able to get him to return to his 
original Hearing Aid Audio- 





logist. Let us also assume that 
this is not a problem case either 
in a psychological manner or in 
a severe loss manner. This 
man, then, will be referred to 
other Hearing Aid Audiologists 
that he selects from the list that 
we make available to him. If, 
after having contacted three 
dealers, he still is not satisfied, 
we then will schedule him for a 
selection. We do not, however, 
advise him of this prior to his 
contacting other dealers. In 
(See COMMUNITY on page 14) 
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Models T-4 and T-4x 
High Fidelity Hearing Aids 


a truly significant achievement 
in the most effective prescription 
fitted hearing aid instruments ever 


developed. 


the advantages are: 


© definitely better hearing 


® quieter operation 


® sturdy with rich simplicity in 
appearance 


accurately fitted to user's hearing 
loss 


® elimination of “transformer distor- 
tion” and related service 


can be worn in many comfortable 
ways by women and men 


e 
four transistors 


AUREX 





® scientfically pre-set by the hearing 


specialist for individual conditions 


small and light with minimum 
battery cost 


better for speech reception and 
articulation control 


® rugged even for children’s rough 


wear 


no transformers 


PORPORATION 0 CHPGROEOOTO, ILLINOIS 








Doctors hail unique advantages of the 


NEW BELTONE AUDIOMETER 














EXCLUSIVE NEW 
1 ELECTRONIC TUBE 
CIRCUIT MEANS 


* new /ow cost 


* new light weight 
(only 11 pounds) 


* new economy of upkeep 


* new freedom from 
most service problems 


INVESTIGATE HOW THIS MAY SIMPLIFY 
YOUR HEARING TESTS NEW COMBINATION TONE INTERRUPTOR 


A new, exclusive combination tone and pulse switch 


You, like other doctors who have seen the new Beltone simplifies testing. 


Diagnosti¢ Audiometer, will be enthusiastic about the 
advantages you can get from its new, exclusive features. 





This new Audiometer is produced by Beltone Hearing Aid 


h rmit remarkably easy. accurate testing. You will Company which has played a vital role in developing the 
T vad Ja y > 8 modern hearing aid. The latest Beltone Triple Transistor 
be especially interested in these features: instruments offer a wide range of hearing corrections to 


insure greater accuracy in fitting individual hearing losses. 











NEW CONTINUOUSLY VARIABLE ATTENUATION 


Me ‘ . ? ; | 
that permits interpolation in single or even in half Send for PREE Brochure 
decibel steps. 

PS Mail coupon TODAY for illustrated 
brochure that gives complete specifica- 
NEW CALIBRATED MASKING TONE tions of the new Beltone Audiometer. 

which means much greater accuracy, stability, plus No obligation. It also reveals how this 
radically different instrument can save 
you money, nuisance and time. 


ia 
ca sas tatataat aaiiatia an i atc eeeeeeeecee 
Audiometer Division, Beltone Hearing Aid Co., Dept. 4-172 
2900 West 36th Street, Chicago 372, Illinois 
Please rush me, without obligation, FREE brochure that describes the 
new Beltone Audiometer and the unique advantages it can give me. 


DIAGNOSTIC AUDIOMETER 





trouble free operation. 














NAME 
Model 10A ADDRESS 
BELTONE HEARING AID COMPANY @ MAKERS OF TRIPLE TRANSISTOR HEARING AIDS city ZONE STATE 


2900 West 36th Street, Chicago 32, Illinois 





Detroit Welcomes 
S.H.A.A. Members 


A newspaper editorial and adver- 
tisement and two TV_ interviews 
heralded the Fourth Annual Meeting 
of the Society of Hearing Aid Audio- 
logists and welcomed S.H.A.A. mem- 
bers to Detroit. 

The advertisement (below) ap- 
peared in the June 12 issue of The 
Detroit Free Press over the names 
of the Society’s member-firms in 
Detroit. 

The editorial (below, center) an- 
nounced the Annual Meeting and 
posed some problems for the Hear- 
ing Aid Audiologist. 

Two of the Society’s members — 
Ross Irwin and R. H. Brenaman — 
appeared in television interviews a 
few days before the Annual Meet- 
ing, answering questions about the 
Meeting and the Society. 
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WORKSHOPS, SPEECHES HIGH 


S.H.A.A. ANNUAL MEETIN 





Thornton Zanolli, 
Walter Metcalfe, 


president, S.H.A.A. 
workshop moderator 


Right, } 


HE Fourth Annual Meeting of the Society of Hear- 
ae Aid Audiologists, held at the Hotel Statler, 
Detroit, June 10-12, was one of the most successful 
meetings ever held by the Society, according to com- 
ments of many of the ninety-nine members who reg- 
istered. 

Comments typical of those received were, “. ... 
how well you had planned everything ... ,” “I thought 
that the workshop idea is good,” “Speakers’ subjects 
and talks well thought out and prepared,” “Suggest 
future meetings follow same general pattern,” “Best 
meeting that we have yet had,” “I learned a lot.” 

Much of the credit for the meeting’s success was 
due to careful planning by Thornton Zanolli, S.H.A.A. 
president, Walter Metcalfe, moderator of the workshops, 
and members of the Program Committee: Troy Grady 
and Ken Steeves (co-chairmen), R. H. Brenaman, J. 


— 
"Aelping the Deaf” ra: 


HANDFUL of men and women 
met here this weekend to study 
a complex problem — that of deaf- 
ness. They are members of the So- 


mistake 


It really 


in unde 
deafness brings a 


Yet deafn@s re 


ciety of Hearing Aid Audiologists, a 
group whose members realize how 
much more simple the problem could 
be. 

Defective hearing is a common 
ailment and should be accepted as 
such. But it isn’t. 

Pseudo-humorists, in fact, find 
something funny about deaf people. 
The old man with an ear trumpet, 
an instrument which now exists only 
in cartoons, is made ludicrous. A 
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Typical workshop demonstrations 
are shown at right. At left in each 
picture, workshop conductors are 
(top to bottom): Richard H. Taschner, 
Toledo, Ohio; A. P. Mynders, Phila- 
delphia, Pa.; Buel C. Kent, Wichita, 
Kan.; and Joseph H. Luebbe, Jr., 
Toledo, Ohio. 


Bert Ladouceur, Billy Osborn, Walter J. Malec, Warren 
Green and C. H. Williams. 

The workshops afforded an opportunity to view 
and discuss practical demonstrations of techniques as 
they would appear in office situations. Panel mem- 
bers and members from the floor participated in the 
discussions, which often became lively as different 
points of view were presented. 

Speeches were given by leading figures in the 
hearing aid and medical fields. Dr. Heinrich Kobrak, 
of Wayne University, showed slides and a film which 
he had produced entitled “Treatment of Middle Ear 
Deafness by Prosthesis.” Many of the speeches will 
be printed in forthcoming issues of Audecibel. 

The expenses of the banquet-luncheon were covered 
by the registration fee, rather than donated by a group 
of manufacturers, as had been the previous practice. 
Upon the conclusion of the educational program, cock- 
tails and canapes were served through the courtesy 
of the following films: Audivox, Inc.; Beltone Hearing 
Aid Co.; The Dahlberg Co.; Gem Ear Phone Co., Inc., 
The Hearing Dealer, The Maico Co., Inc., National Car- 
bon Co., Otarion, Inc., Raytheon Mfg. Co., and Stanley 
Webster Laboratories, Inc. 

At the business meeting, new officers elected were: 
Ken Steeves, Windsor, Ont., governor of the newly- 
created Canadian territory; George Holland, Lubbock, 
Tex., governor of the Southwest Territory; Verl E. 
Conn, San Diego, Calif., governor of the newly-created 
Pacific Territory. 
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— Kn Editorial Reprinted from The Detroit Times, June 11, 1955. 


in understanding through aid. Our society has reached an un- 
brings a chuckle. derstanding in which persons of all 
lly 4 ages wear glasses if they need them, 
eafn@s reveals some of the and decorative glasses have become 
of Zhe human disposition. a fashion, in frank recognition of 
with Bimpaired hearing are weak sight. 
ore Perceptive of what they Yet producers of hearing aids, no 
hear} — or of remarks by more indicative of age or decrepitude 
1ey alle not supposed to hear. than are glasses, stress the “invi- 
e other hand, deaf persons sible” factor in their devices. A 
the protective habit of turn- current trend is to attach hearing 
their hearing aids, or their aids to eyeglasses, on the basis that 
1, when they choose to be defective sight is socially acceptable 


their individual silences. 


while defective hearing is a stigma. 


f the greatest of complexities That is the problem that the ex- 


ittitude towards the hearing 


perts must solve. 













































HEARING REHABILITATION 


FOR OLDER PEOPLE 


by Moe Bergman, Ed.D. 


An approach to the hearing problems of 


ACK OF hearing means 

more than just the inability 
to hear. As a result of deaf- 
ness, we know that there are 
psychological problems, there 
is social displacement and, in 
many cases, the patient’s speech 
and voice habits change. 


Sometimes this can be as dis- 
abling as the hearing loss it- 
self. An example of this is 
the salesman who may have a 
mild loss of hearing, but whose 
change in voice and speech may 
make his job no longer prac- 
ticable. 


We have all seen, in long- 
standing deafness, fading of 
auditory patterns. That is, the 
ability to recall, to remember 
sounds is gradually weakened 
and lost. The ability to tell 
‘where a sound comes from, 
localizing the direction of 
sound, is also often impaired 
with deafness. 


In planning rehabilitation, 
therefore, it is necessary to con- 
sider all of these defects in an 
attempt to reverse them and to 
help individuals as a whole. 


The hearing aid is a remark- 
able instrument. We know 
that many people who cannot 
hear without them do hear with 
their hearing aids. This is the 
main purpose of the hearing 
aid. The hearing aid, however, 
does not change the patient’s 
own voice or speech patterns. 
It may have some effect on 
them, but it does not change 
them sufficiently to remove 
speech defects. 


Also, the psychological and 
social problems may not be fully 
reversed through the use of a 
hearing aid. Certainly, the 
hearing aid is a major step 
along the way back — but a 
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our senior citizens. 


combined program of rehabili- 
tation is often essential. Psy- 
chological counseling and sup- 
port is necessary for those who 
have withdrawn from _ social 
contacts. 

Medically irreversible deaf- 
ness requires a two-fold ap- 
proach. One is restoring effec- 
tive communication. We do this 
usually with a hearing aid, 
with training in lip reading, 
and with auditory training. 
We do it also with speech and 
voice training. These are con- 
cerned with the communication 
problem. 

Secondly, and perhaps even 
more important, is giving the 
patient an understanding of 
what has happened to him or 
what can happen as the result 
of the deafness; in other words, 
helping him to gain some in- 
sight, some understanding of 
the nature of deafness as it af- 
fects him and how he can meet 
his problems. 

The first objective can be met 
through the usual program of 
training — speech and lip read- 
ing, auditory training — which 
are offered in audiology cen- 
ters and in_ speech centers 
throughout the country. 

The second, unfortunately, is 
often neglected. For us to try 
to bring about a total rehabili- 
tation, we must not forget that 
proficiency in communication 
provided by the hearing aid, 
lip reading and speech, if not 
applied properly in terms of in- 
terpersonal relations is insuf- 
ficient. Communication alone 
is meaningless unless it helps 
the individual get along better 
in life. 

Finally, I would like to touch 
very lightly on the attitude of 
rehabilitation for the older 
person. We have had the uni- 
que experience in the Veterans 





Administration in the last sev- 


eral years of working with 
hundreds of older men and wo- 
men who are in their late 70’s 
and early 80’s and even up to 
90 years of age. These are 
Spanish-American War vet- 
erans. We have learned a good 
deal from them. 


I think you will agree with 
me that the usual feeling about 
putting a hearing aid on a per- 
son over 70, teaching him lip 
reading and speech and audi- 
tory training, is that it is prob- 
ably not worth the effort. We 
started with that attitude at 
first. 

However, when we put them 
into a group situation where 
three or four or more older 
persons were together, and 
when we showed them the at- 
tention they were starved for 
(deafness is isolating enough 
when one is young; it is even 
more so for those who are older 
and are being ostracized be- 
cause they are old) not only do 
they learn to use a hearing aid 
well, but they learn to improve 
their speech and voices and to 
read lips. 

We have found they need 
these things. The question is, 
What do they need them for? 
Why do they need speech and 
voice training? 

We have found that many 
of these older people are or- 
ganization-minded. The Span- 
ish-American War veterans 
have encampments; they belong 
to all kinds of organizations, 
trying to keep in the swim of 
life, trying to stave off the end. 

Now, here is the remarkable 
thing. They themselves gen- 
erally do not have the attitude 
that they are going to expire 
next week, next month or next 
year. 

We have found that often 
some of them say they cannot 
come for training because they 
are “too busy”! They have too 
many things to do. When they 
do come in, they want to build 
a life for the future. To them, 
there is still a future. We must 
help them meet that future suc- 
cessfully. 
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The Saturday Evening 
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Confidence-building facts 


about Radioear Hearing Aids 


Radioear’s June 25th advertisement in The 
Saturday Evening Post emphasizes the fact 
that 6 out of 10 Radioear users have 
changed to Radioear from other hearing 
aids. This alone indicates the confidence 
that those who wear hearing aids have 
in Radioear. 

The advertisement goes on to tell why 
stating that comfortable hearing, under- 
standable hearing, carefree hearing and 
superb telephone hearing . . . the four 
most important requirements of a hearing 
aid .. . are all assured with Radioear. 

There can be no stronger recommenda- 
tion for a hearing aid than consistent, 
truthful advertising—for no product can 
long stand up under the merciless exposure 
of the printed word if dishonest or extrava- 


gant claims are made or if the product 
does not live up to the statements made 
about it. Nor can a product long command 
the respect of professionally trained men 
when the basic appeal of its advertising 
attacks the integrity of the industry or 
tends to undermine its morale. 

Radioear’s reputation as the oldest man- 
ufacturer of electronic hearing aids in 
America is alone proof that what has been 
said about Radioear hearing aids in print 
for over 30 years has been based on truth 
and proved facts only. 

But, the severest test of all is the frank 
opinions of the thousands upon thousands 
who wear the hearing aid. To be fully con- 
vinced about the dependability of Radioear, 
you need only ask any Radioear user. 


Radioear Corporation 


306 BEVERLY ROAD, PitTsBuRGH 16, PA. 


Trustworthy Hearing Aids Since 1924 











PRODUCTS and PEOPLE 

















PRODUCTS and PEOPLE is designed to keep you informed on oaininn 4 
significant developments in the hearing aid industry and on a 








happenings to individuals. Address contributions to PRODUCTS and 
PEOPLE, AUDECIBEL, P. O. Box 11, Lincoln Park, Mich. 





Texas Instruments Appoints 
Canadian Agent 

Texas Instruments Inc. — 
manufacturer of electronic and 
electromechanical components 
and apparatus — has announced 
the appointment of Computing 
Devices of Canada Ltd. as its 
exclusive Canadian agent. CDC 
main offices are at 311 Rich- 
mond Road, Ottawa 4, Ontario. 


National Carbon Announces 
New Salvage Program 


National Carbon Co. has an- 
nounced that an arrangement 
has been made with the Mars 
Metal Corp., San Francisco, 
and the Mercury Refining Co., 
Albany, N.Y., under which the 
two companies will purchase 
used mercury batteries from 
hearing aid dealers. 

Dealers will be contacted by 
the firm in their territory. 


World Federation of Deaf 
To Hold Congress 


The Second World Congress 
of the Deaf will take place in 
Zagreb, Yugoslavia, August 23- 
27, it was announced by the 
Organizing Committee. 

Topics to be discussed will 
include: 1) organization, 2) 
medical and audiological reha- 
bilitation, 3) educational reha- 
bilitation, 4) vocational reha- 
bilitation, 5) social rehabilita- 
tion and protection, and 6) 
means of communication and 
contact among the deaf. 

An International Exposition 
of Art, Literature and Photo- 
graphy will be held, with the 
purpose of demonstrating the 
potentialities of these fields for 
the deaf. 

The Congress Bulletin — pub- 
lished monthly — and other in- 
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formation about the Congress 
and the Federation may be ob- 
tained free of charge from: 
The Organizing Committee of 
the II World Congress of the 
Deaf, Zagreb, Palmoticeva, No. 
4, Yugoslavia. 


Fred Ring Retires 


Fred Ring, a veteran of al- 
most 30 years in the hearing 
aid industry, has recently an- 
nounced his retirement as presi- 
dent of Mears Radio Hearing 
Device Corp. and of Better 
Hearing Inc. He will remain 
on the board of directors. 
Richard M. Livingston has been 
elected president and treasurer 
of the two companies. 


The Mears Radio Hearing 
Device Corp., manufacturer of 
the Aurophone, is the second 
oldest organization in the hear- 
ing aid industry and the oldest 
firm devoted exclusively to 
hearing aids, having been 
founded in 1904. 


Gramer-Halldorson Introduces 
Tiny Transformer 


Designed primarily to meet 
the smaller space requirements 
of hearing aid components, the 
new “Miniformer” miniature 
transformer introduced by 
Gramer-Halldorson measures 
only 1/4” x 5/16” x 3/8” and 
weighs about 1/16 oz. 


Campagna Appointed 
Dahlberg V.P. 

Kenneth H. Dahlberg, presi- 
dent of The Dahlberg Co., has 
announced the appointment of 
Ralph Campagna as vice-presi- 
dent in charge of advertising, 
publicity and sales promotion 
for the company’s Hearing Aid 
and Hospital Radio and Televi- 
sion divisions. 


Hearing Aid Worn 
Completely in Ear 


NEW hearing aid — de- 

signed by The Dahlberg Co. 
— can be worn completely in 
the ear, without cord, separate 
receiver or headbands. 

Called the “Miracle-Ear,” the 
aid weighs but a fraction of an 
ounce and is smaller than the 
ear itself. It is a full three- 
transistor hearing aid, com- 
plete with battery, receiver and 
microphone. It is available in 
several models, depending on 
the power requirement of the 
user. 

According to Kenneth H. 
Dahlberg, president, it may be 
inserted and removed as easily 
as one uses eyeglasses. 

Mr. Dahlberg said that for 
the first time that vast major- 
ity of the population which suf- 
fers with a slight hearing loss 
— a figure estimated at about 
four million persons — can have 
the opportunity to use a hear- 
ing device when they need it, 
as they need it. 

“With the ‘Miracle-Ear’,” 
said Mr. Dahlberg, “the hear- 
ing aid is where is belongs — 
in the ear. This means that 
true ear-level hearing is at last 
a reality. The problem of direc- 
tional hearing is minimized, 
since the microphone is at the 
same level as the human ear. 
Naturally, this means better 
hearing and quieter hearings. 
Clothing rub is a thing of the 
past. 

“Using the telephone with 
the ‘Miracle-Ear’,” Mr. Dahl- 
berg continued, “is a natural 
thing once more. The user can 
handle the receiver exactly the 
same way as a person without 
a hearing aid.” 
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At the heart of our great hearing aid 


industry you will find Raytheon Transistors 














developed and perfected by the electronic ET Saee 
experts who pioneered the vacuum tube for 
hearing aids fifteen years ago. 
Raytheon Transistors are now employed 
by every maker of transistor-equipped | 








hearing aids. They are now 





providing unequalled reliability, 


quality of performance, convenience 





and economy to hundreds of 


thousands of hearing aid 








wearers day in and day out. 


They are made by Raytheon. 


RAYTHEON 


MANUFACTURING 


® COMPANY 
Excellence in Elechonics Semiconductor Division 


55 Chapel St., Newton 58, Mass., Bigelow 4-7500 * 9501 Grand Avenue, Franklin Park (Chicago), Ill., Tuxedo 9-5400 











Community 
(Continued from page 6) 


this selection, the instrument 
recommended by the dealer re- 
ferring the case is used along 
with three or more other instru- 
ments which our audiologist 
selects according to the needs 
of the client and impartial rota- 
tion. 

In the case of the individual 
with psychological inv olve- 
ments, I would suggest that up- 
on your recognition of such 
cases, that they be referred 
immediately to our type of serv- 
ice. These are problem cases 
that often need the skilled help 
of caseworker, psychologist, 
etc. In most instances, an in- 
strument sold to them directly 
can be a headache and a public 
relations problem for you for 
years to come. Let an agency 
such as ours take the brunt of 
the difficulty and we may be 
able to work through the prob- 
lem of the individual and make 





With pride 
we announce 
the COMPLETELY 


NEW 
Wid- States 
SOFTEX 
EARMOLD 


Not just another “soft type” mold, 
but a thoroughly tested and com- 
pletely resilient earmold. Developed 
by hearing people for hearing aid 
people. And, as usual, at a sub- 
stantial saving. 





314-315 Butts Bldg. 
Wichita, Kansas 





“The QUALITY Earmold Facility” 
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him a happier member of so- 
ciety. 

In the field of rehabilitation 
in which we both operate, treat- 
ing the part is not sufficient in 
most cases — we must work 
with the total person for the 
greatest amount of benefit. We 
must work with the mind as 
well as the body! 

Agencies such as ours work- 
ing in close cooperation with the 
Hearing Aid Audiologist can 
provide you with services that 
your clients need and which 
you, as individual business en- 
terprises, cannot afford. We 
can supply speech therapists, 
audiologists, caseworkers, psy- 
chologists, and other profes- 
sional specialists that will make 
your job of serving the hard- 
of-hearing easier. We can 
help you with your problems in 
obtaining money for hearing 
aids from Old Age Assistance, 
Aid for Dependent Children, 
Office of Vocational Rehabili- 
tation, etc. Some of us can 
make loans or find money for 
aids for marginal cases who do 
not qualify for public assist- 
ance. There is need for both 
of our services. There is a 
need for understanding and 
respect of each other’s area of 
specialty. 

Earlier I have mentioned 
that our agency had formulated 
an agreement with the dealers 
of Detroit. This agreement has 
not been changed in almost 
four years. This agreement is 
only enforceable by mutual re- 
spect for each other. This 
agreement chiefly hinges on our 
agency’s activity of hearing aid 
selection. Under this agree- 
ment we now have thirty-six 
hearing aids in our speech and 
audiology department. True, 
one or two Certified Hearing 
Aid Audiologists have not 
placed their instruments with 
our agency but this is due to a 
principle of theirs which we 
respect. These same dealers, 
however, have offered to and 
will, if asked, cooperate in all 
other phases of our therapy 
program. An arrangement 
which we have with our local 
hearing aid group is that if a 
reasonable effort is made to ob- 


tain funds for an aid but the 
funds are not forthcoming, the 
local society then will provide 
us with a reconditioned aid at 
no charge. Often you, as 
dealers, are interested in giv- 
ing hearing aids to people who 
truly need them and cannot af- 
ford them. However, I feel 
that it is much safer if such aids 
are donated through an agency 
such as ours, for it does not lay 
you open to a direct approach 
from all sources. We have not 
made too much use of this plan 
as yet but we anticipate using 
this generous offer more as 
time goes by and as more peo- 
ple accept the need for hearing 
aids. 

I should like to indicate at 
this time that a Certified Hear- 
ing Aid Audiologist who does 
not have his aid in our agency 
has indicated to me that if we 
need therapy equipment which 
we cannot buy due to lack of 
funds, that the local association 
would try to raise the funds 
and purchase it for us. 


Problems of Ethics 

The _ working relationship 
which we have with the hear- 
ing aid dealers of Detroit has 
been of mutual benefit in many 
respects. As you know, there 
are some people among your 
clients who make rash charges 
about dealers’ ethics from time 
to time. Being a _ non-profit 
agency, we get many of these 
complaints. Our trained pro- 
fessional staff, however, can 
evaluate the individual and is 
skilled in finding if there is 
justification to the complaint. 
If there is justification, we can 
take this problem up directly 
with the local organization and 
be assured that action will be 
taken immediately. Due to the 
fact that our audiologist spends 
one morning each week visiting 
dealers, we as an agency, feel 
that the dealers of Detroit know 
us and we know them and 
through this contact alone, just 
having one staff member who 
knows the dealer well, we can 
head off or stifle many com- 
plaints. 

I believe that you will agree 


AUDECIBEL—JULY 1955 


with me that not all dealers in 
every community are com- 
pletely ethical. Undoubtedly in 
Detroit, we have one or two 
unethical dealers — but, gentle- 
men, in the four years that I 
have been in Detroit, our staff 
at the League has been able to 
stop many stories. Not one 
case has formally gone to the 
local association for action. 
True, some of the complaints 
have come close to it but your 
president has helped straighten 
out this matter. I also remem- 
ber a recent occasion where the 
tables were reversed on com- 
plaints and your president more 
than adequately took care of 
this too. 

The Certified Hearing Aid 
Audiologist is established in the 
community as a_ professional 
man with a needed business 
enterprise. Agencies such as 
ours are also established on a 
high professional level but 
geared to give service to the 
difficult cases. I believe that 
the Certified Hearing Aid Au- 
diologist should use community 
resources such as ours, or he is 
doing a disservice to his clients. 
The more difficult cases that 
he handles should be sent to us 
to give them the added educa- 
tional, social, psychological or 
vocational services they need. 
I believe that in the long run, 
this is just good business. 


I also believe, however, that 
agencies such as ours have no 
business in the field of making 
and fitting of earmolds, selling 
aids, selling batteries, and other 
commercial dealings. Our type 
of agency should and must limit 
its service to giving therapy to 
the difficult cases; recognizing 
the fact that Certified Hearing 
Aid Audiologists are trained 
professional men who can recog- 
nize the need that many of their 
clients have in the educational, 
social, psychological and voca- 
tional fields. If we each recog- 
nize the potential of the other, 
and through ethical dealings 
respect each other, then to- 
gether we will provide a broad 
resource of help to the hard-of- 
hearing. 
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AMoico Salutes \ Headliner . .. 


Hl. \. Swoyer 


OF HAZELTON,. PA. 

















H. N. “Hal” Swoyer of Hazelton, Pennsylvania, is an old timer 
in the hearing aid industry, having spent 11 years as a hearing 
aid dealer in his home town of Hazelton. His previous business 
experience included 10 years with a chain store organization, 


seven years in the investment business and four years in the 
automobile business. 


Swoyer’s long experience in the business, plus his sincerity 
and patience, make him one of the most efficient hearing aid 


consultants in the business, according to those who have 
watched him work. 


During his 11 years as a hearing aid dealer, Swoyer has 
had many interesting experiences. The one he recalls with most 
satisfaction is the case of a 70 year old Polish woman who had 
not heard for more than 30 years before coming to him for help. 
The woman was amazed when, the fitting completed, she heard 
hir daughter's voice once more, and thrilled to hear the sound 
of her refrigerator. With tears streaming down her face, she 


told Swoyer, “I just can't wait till morning so I can go out in the 
yard and hear the birds!” 


A member of both .H.A.A. and S.H.A.A., Swoyer is also an 
Elk. His principle hobby is golf. 
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MEDICAL ACOUSTIC 
INSTRUMENT CO. 


L. A. Watson, President 
21 North Third Street Minneapolis 1, Minn. 
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